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Cumulative Results 
February 2018 - February 2019 
 

 

I. Campaign Website (readysetcareer.org) 
February 1 – February 28, 2019 
 
Site Actions 
Total Page Views: 4,837, 100% 

• Home: 891, 18.4% 
• Resources: 52, 1.08% 
• Apply: 48, .99% 
• Financial Aid 21, .43% 
• Employers: 20, .41% 
• View Colleges: 19, .39% 

Site Exploration 
Most Viewed Pages and Average Time Spent 

• Resources, 2:23 
• Home, 2:04 
• Apply, 1:41 
• View Colleges, 1:34 
• Employers, 0:23 
• Financial Aid, 0:15 

Top Sources of Site Exploration 
• Digital Ad Campaign: 97.7% 
• Direct: 2.3% 
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II. Digital Advertising Campaign 

Overview 
Digital Campaign Highlights – February 2019 
 
Custom Display Campaign Overview 
- Drove a total of 794 visits to the website 
- Drove over 395,000 impressions. 
- Average CPM (cost per thousand impressions) is $5 
 

Custom Display Campaign Benchmark for Google Trends 
- Average CPM (cost per thousand impressions) for Education is between $8-$12 

 
PPC Campaign (Pay Per Click) 
- Drove 1001 visits to the website 
- Drove over 165 total leads 
- Average cost per visit $3.76 
- Average cost per contact is $24 
- CTR on the text ads above average 3.96%  
 

PPC Campaign Benchmark for Google Trends In Education in CA 
- Average cost per visit for is $4.50 
- Average cost per contact is $72 
- Average CTR on the text ads is 3.5% 

 
Social Media Facebook/Instagram Campaign 
- Drove over 2,800 visits to the website 
- Drove over 409,000 impressions 
- Drove over 3100 engagements 
- 634 completed views watched 
 
YouTube Campaign English 
- Drove over 56,000 impressions 
- Drove over 26,000 completed video views 
- 46% completed video view rate 
- Average cost per contact is 6 cents 
 
YouTube Campaign Spanish 
- Drove over 322,000 impressions 
- Drove over 143,000 completed video views 
- 44% completed video view rate 
- Average cost per contact is 1 cents 
 

YouTube Industry Benchmarks 
- Average completed video view rate is 15% 
- Average cost per completed video view is 10-15 cents 

 
Geo-Fencing Mobile Display Ads 
- Drove over 468 visits to the website 
- Over 264,000 impressions 
- 937 walk-ins onto campus from targeted locations 
- Average CPM is $5 
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Geo-Fence Industry Benchmarks 
- Average CTR between 20-25% 
- Average CPM (cost per thousand impressions range $5-$8) 
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Custom Display Data  
$2,000 February 2019 
 

 
 
 
Top Domain Performances from Keyword Search Retargeting 
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Top 20 Keyword Performance by Clicks & Impressions 
Someone searches a keyword on Google, Yahoo/bing and is served the ad later as they surf the 
internet. 
 

 
 
Top Related Content Performance 
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Pay Per Click/SEM Data 
$4,000 February 2019 
 

 
 
 
Page Visits 
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Top 25 Performing Keywords 
 

 
 
Mobile Vs. Desktop Performance 
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Text Ad Group Performance (Google Only) 
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Social Media Facebook/Instagram Campaign 
$4,000 February 2019 
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Creative Report 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



2-
Ye

ar
 C

ol
le

ge
 E

xp
er

ts
 

 
502 Main St., 3rd Floor, La Crosse, WI 54601  •  608.781.8495  •   fax 608.781.8496         2yearexperts.com 
 

YouTube Data English 
$1,500 February 2019 
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YouTube Data Spanish 
$1,500 February 2019 
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Geo-Fencing  
$1,500 February 2019 
 
College Campus Conversions 

- Click Through Conversion – Someone who clicked the ad, and then later walked into a 
conversion zone.  

- View Through Conversion – Someone who was shown an ad, and then walked into a 
conversion zone 

- Weighted Actions – The sum of the two above 

 
 
College Tracked Conversions 
 

 
 
Location Performance 
 

 




